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DESCRIPTION 

  It is sometimes said that the phrase “business ethics” n  o x y m o r o n .  

I n  t h i s  c o u r s e  w e  w i l l  a t t e m p t  t o  d i s p e l  t h i s  p o p u l a r  c o n c e p t i o n .  B y  w o r k i n g  o u r  w a y  t h r o u g h  m a n y  o f  t h e  m o r a l  i s s u e s  t o  w h i c h  t h e  p r a c t i c e  o f  b u s i n e s s  g i v e s  r i s e ,  w e  w i l l  s h o w  t h a t  t h e  i n t e r e s t s  o f  b u s i n e s s  p e o p l e  a n d  m o r a l  p h i l o s o p h e r s  c o n v e r g e .  T o p i c s  i n c l u d e :  m a r k e t  c a p i t a l i s m ?  responsibilities? What social responsibilities do corporations have when operating in the global context? Are there universal ethical principles which can guide the conduct of multinational corporations? Do international sweatshops violate human rights? Can the capitalist market economy be justified? What constitutes a just distribution of the goods and services produced by society? Is affirmative action morally justified? How much information about a product is a corporation morally obligated to disclose to consumers, and how and to whom should this information be disclosed? Is business bluffing ethical? When is advertising ethically questionable? What rights and obligations do employees and employers have in the workplace? Do employees have the right to know of work-related safety hazards? Is whistle-blowing morally justified?

   
 
TEXTS  

  Business in Ethical Focus, Second Edition, Broadview Press, 2016   
 
OBJECTIVES  

  In examining the questions and issues mentioned above, students will develop skills of critical 
reasoning and a way of thinking that can be applied to all walks of life. Specifically, they will learn 
to identify arguments and to assess their plausibility. They will learn to see issues from a variety of perspectives and to critically respond to claims made by others by formulating their own 
arguments. And they will learn about the various ethical issues to which the practice of business 
gives rise. The aim is to develop 

the ability to reflect on the practice of business from a critical, 
moral point of view. 

   
METHOD OF EVALUATION 



Final exam    30% 
   

AUDIT  
Students wishing to audit the course should consult with the instructor prior to or during the first 
week of classes.  
 
DEPARTMENT OF PHILOSOPHY POLICIES  
The Department of Philosophy 



papers submitted for such checking will be included as source documents in the reference database 
for the purpose of detecting plagiarism of papers subsequently submitted to the system. Use of the 
service is subject to the licensing agreement, currently between The University of Western Ontario 
and Turnitin.com http://www.turnitin.com. 
 
S UPPORT SERVICES  
Registrarial Services http://www.registrar.uwo.ca  
Student Support Services  https://student.uwo.ca/psp/heprdweb/?cmd=login  
Services provided by the USC http://westernusc.ca/services/  
Student Development Centre http://www.sdc.uwo.ca/ 
 
Students who are in emotional/mental distress should refer to Mental Health@Western 
http://www.uwo.ca/uwocom/mentalhealth/ for a complete list of options about how to obtain help. 
Immediate help in the event of a crisis can be had by phoning 519.661.3030 (during class hours) 
or 519.433.2023 after class hours and on weekends. 


